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Lions, 

Our service is extraordinary, so let’s promote it with extraordinary marketing. Every Lion is a club 
promoter, so you should proudly share with others the life-changing service you and your club are 
doing. 

There are many great resources on the Lion website to help you tailor social media, engage the press 
and market your service projects in your community. 

Let’s all make a commitment to grow our great association through encouraging others to join our 
service by sharing impactful photos, videos and stories and wearing Lion-branded gear whenever and 
wherever you serve. 

At your service, 

Fabrício Oliveira 
International President 

 

October 2024 

Vision Awareness Month 

Leo Membership Growth Month & Lions Membership Growth Month  

 
World Sight Day  October 10, 2024 

World Food Day October 16, 2024 
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Embracing Growth Through Everyday Experiences 

Every experience that we have throughout our day gives 
us the chance to learn and grow. Whether it's a small 
conversation, a challenge at work, or a moment of reflection, each situation pro-
vides an opportunity to gain new insights. Life constantly     offers lessons, and 
by embracing them, we unlock our potential and open the door to personal 
growth. 

In the spirit of service, Lions International reminds us that growth doesn’t come 
solely from big achievements. It often arises from the small, daily interactions 
where we connect with others and contribute to our community. Each encounter, 
no matter how ordinary it may seem, adds to our understanding of the world and 
strengthens our ability to serve more effectively. 

As Lions, we are committed to not only making an impact in our communities 
but also growing as individuals. By acknowledging that every moment carries 
value, we empower ourselves to become better leaders, better volunteers, and 
better humans. Each day is a step toward becoming the best version of ourselves, 
through learning and embracing new experiences. 
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1st Vice District Governor Cathe Picek  

“Changing the World” 

by being a  

Get ready to Grow and Serve more People!  

Last month I passed on information about planning for your club’s  
success, tips to  increase your membership and getting youth involved with your clubs and 
communities.  

Over the past three months we have seen growth in new members and new clubs 
in  District 5M9 and look ahead now to increase the momentum to reach our goals.  

In the coming months let’s focus on ways to increase the awareness of our Lions clubs  in 
our communities with some marketing and public relations tips that can shine a  spotlight 
on your club and your service while encouraging others to join you. Take  advantage of 
the marketing and PR resources that Lions International offers and click  on the links    
below:  

• Marketing Matters – Discover great marketing, branding and promotional tools  that can help 
energize your service.  

• Lions Press Center – Download a media kit and promotional materials, including  sample     
media interview questions, fact sheets and photos.  

• Social Media – Make an impact by posting photos of your service on social  media.  

“We Can Do It!” Believe we can achieve our 5M9 Mission 1.5 goal by increasing 
the  number of members in our clubs and by increasing the number of clubs in our 
district.  District 5M 9 has a goal of 191 new members and 2 new clubs this year and 
we need to  increase our visibility—and our impact—with great marketing and PR 
tools available to  us.  

“Make Your Mark” Let go of the idea of inviting a new member to a club meeting.      
Instead, invite new members of your community, church, social outlets to join you in 
a  service project, annual fundraising project or club social event. Let them see that 
we  know FUN!  

I believe making your mark can be an act of kindness, a smile as you are walking 
down  the street, allowing someone in line at the grocery store to go ahead of you or    
helping  your neighbors with odd jobs. It’s the little things in life that “make your mark” in 
your  community. Growing the good starts with you and your club!  

1st VDG Lion Cathe 
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Lions of 5M9 
 
This year our International President is Fabricio Oliveira and his theme for the year is Make Your Mark! As I 
sit back and reflect about his theme, it really hits home how this theme is so appropriate for us as lions.  
Every day, we have the opportunity to leave an imprint—whether through our service, actions, words, or the 
connections we build. Making our mark isn’t just about grand achievements; it’s often found in the small, 
everyday moments. It’s in the kindness we show to strangers, the passion we put into our service and work, 
and the love we share with friends and family. 
 
Consider the impact of a single encouraging word, a moment of understanding, and serving others. These 
seemingly minor gestures can ripple outwards, inspiring others and creating a chain of positivity. Imagine if 
we all focused on being a little more mindful of our interactions. What a powerful change that could bring! 
I also believe that making our mark requires courage. It involves stepping out of our comfort zones and em-
bracing the unknown. Pursuing our passions, advocating for what we believe in, and expressing our authentic 
selves can sometimes feel daunting. Yet, it’s in these moments of vulnerability that we often find our greatest 
strength and impact. 
 
Let’s encourage each other to explore our unique paths and support one another in our journeys. Each of us 
has something special to contribute, and together, we can create a lasting legacy that reflects our Motto, val-
ues, aspirations and communities. 
 
As you go about your days, remember that every moment is a chance to make your mark. Embrace it, and let 
your light shine brightly.  
 
I am so proud to be a member of our district! You all are so amazing, and you Make Your Mark no matter 
where you go and what you are doing!  
 
Lion Sheri Greenwaldt 

Sheri Greenwaldt 2nd Vice District Governor  
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Jake Jacoby-Vergas Lions 
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Jake Jacoby-Vergas Lions 
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Brainerd Lakes Area Lions Breakfast Club Presents 

Evie Ladd-Palisade Lions 
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Evie Ladd-Palisade Lions 
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Evie Ladd-Palisade Lions 
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Dave Koplin becoming a Lion with 

his sponsor, Brian Kvbeck. ne 2 

Sherry Whipple 
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Verndale Lions welcomed new members 
Renae and Nikki and Congratulated Lion 
Annette on receiving the Key Award as 
she previously sponsored two new     
members.  

Second Vice District Governor Sheri Greenwalt 
and Battle Lake Lions President Dave   

PDG Rose Puckett presented Lion Annette with 
her Key Award as she previously    sponsored 
two new members  
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Zone Fair with 5M9 Lions of Zones 1,2,3,4 

Zone Fair with 5M9 Lions of Zones 1,2,3,4. Lions were busy booking the Foundations for 
club visits and of course, Meeting New People and Doing Cool Things!  
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Zone Fair  5,6,7,8 

Lions clubs of District 5M9 Lions in Zone Fair  5,6,7,8! They were busy setting appoint-
ments with the   foundations and project chairs for club visits. Lots of sharing of successful 

https://www.facebook.com/profile.php?id=100077009514685&__cft__%5b0%5d=AZV7pfd0yXwT4OSjWmeE0fwIqece6RXys5wPr8qJPm-MtOHqHbuRzhSS4ksu_Y5QojvgyRPx-BIH_tCaXASuBeAwQgmIqEQcQuSfzohqchTARCJtmcAoGcQY2kKIKullZEC8ZB9ysScyXJk16YQ30NiQtfquyXjxp2lKb8i6-OCtPr9CYSBBNj0bsPuA
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Backus Lions Present Awards 
At their September 5th meeting, the Backus Lions past president Cora Hohnstadt 
presented awards to two of their members. Donna Holden was the recipient of the 
Dreamcatcher Award. Cassandra Remington was the recipient of the Helen Keller 
Award. Congratulations to these two recipients for their well-deserved          
recognition. 

Lion Art Schmidt  of Pine River 
Lions receiving a Melvin Jones 
Fellowship with DG Denise Marie 
Laudenbach! At the Zone 1,2,3,4 
Zone Fair.  

Congratulations Lion Art!  

https://www.facebook.com/denise.laudenbach?__tn__=-%5dK*F
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Battle Lake Lions summer activities Memorial Day and Labor Day Pancakes 
 
In picture Lion Jerry Begley and Mary Murphy ready to serve.Lion Kelly Hepper and Clair Prody 
making pancakes. 
 
A few of our Lions enjoying breakfast before their shift. Brian and 
Sally Kvbeck, Becky and Dave (soon to be Lion) Koplin 

The Park Rapids Lions held their 
5th annual Diaper/Wipes Sept. 
14th,2024. 
 
Over $1,000.00 cash donations plus 
a large amount of product lead to a 
very successful drive. All proceeds 
are donated to the Park Rapids 
Pregnancy Resource Center. 
We also have 4 potential new   
members from this event. 
 
 Among those Lions pictured are    
L-R 
Kim Donahue, Tom Blaha, Jan 
Beimdiek, Michelle Nickolauson, 
Zelda Novak, Joel Vorhes, Jeff 
Whiton, Julie LaFountain, Larry 
Novak aka Baby Luey and Phil    
Donahue. 
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Battle Lake Lions summer 
 
August peaches and pear sales were a great 
success. 

Thanks to many Battle Lake Lions.  

The Hackensack Lions Club is proud to be a sponsor 
of our summer Lakeside Concerts. 
 
The concerts are held every Friday night from Memorial 
weekend to Labor Day weekend with our club funding 
the bands playing the Friday closest to July 4th and the 
Friday of Labor Day weekend. 
Hundreds of people attend these concerts which is great 
exposure for our club! 
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It was fun for all at the 57th Annual McGregor Lion Corn Feed. The kids enjoyed the inflatable 

bouncy house with climbing wall and slide, and friends and neighbors enjoyed each other's company 

on a beautiful Sunday afternoon. 

DG Denise and Joe attending our September 1st pancake breakfast here in Hackensack.   
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Nisswa Lions Club donates school   
supplies for kids to the Nisswa Elemen-
tary School.  

Crosslake Lions, Pear Delivery!!! Our peach, pear and honey sale 

had a few lugs of pears left so, we got to make some fun deliveries 

today to Pine View Child Care & Learning Center, Whitefish at the 

Lakes Senior Living AND Miss Sunny's Daycare!!! Their smiling 

faces say it all!!! 

Nisswa Lions also made a generous 
donation to upgrade our gymnasium's 
sound system means they will be able 
to make the most of our equipment 
and enjoy our students amazing     
performances for years to come.  

https://www.facebook.com/profile.php?id=100094238300875&__tn__=-%5dK*F
https://www.facebook.com/WhitefishattheLakesSeniorLiving?__tn__=-%5dK*F
https://www.facebook.com/WhitefishattheLakesSeniorLiving?__tn__=-%5dK*F
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5M9 Environmental 

Dear Lions Members, 

Are you interested in Fall Cleaning – or not?  My Mother always did a Spring and Fall cleaning.  Be-
low are top cleaning environmental cleaning products made with everyday ingredients: 

ALL-PURPOSE CLEANER 

½ CUP VINEGAR +1/2 CUP VODKA +10 DROPS LEMON ESSENTIAL OIL + 10 DROPS     
LAVENDER OIL +1 &1/2 CUPS WATER 

GLASS CLEANER 

2 CUPS WATER +2 TABLESPOONS WHITE VINEFGAR +2 TABLESPOONS RUBBING 
ALCOHOL +5 DROPS PEPPERMINT ESSENTIAL OIL 

HEAVY DUTY KITCHEN CLEANER 

1/4 NATURAL DISH SOAP + ¼ CUP BAKING SODA +5 DROPS 
CLOVE  

ESSENTIAL OIL +3 DROPS WATER 

 
Remember – “Lions Have a Green Heart”, 

PDG Rose Puckett, 5M9 Environment Chair 

 
 

“LIONS HAVE A GREEN HEART” 
  

                Winners of District 5M9 Environment/Service Projects Contest are: 
  

           1st place Hackensack -76 pts, 2nd  Bluffton – 64 pts,  
3rd place Gateway Menahga 56 pts 

  
                Total Clubs reporting – 30, Total Project Points from all clubs 393 
  
                                   GREAT JOB 5M9 LIONS!  PDG Rose Puckett 
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A LOOK TO THE PAST 1987 by 5m9 Historian Lion Zelda Novak 
  
The Lions Club International voted overwhelmingly Saturday to lift immediately its 70-year-old ban on fe-
male members in 1987.  The presence of women should add new life and vitality to Lions Club Internation-
al,” said the service organization’s president, Brian Stevenson, of Calgary, Canada. “The problems of the 
world are too serious to limit their solution to only half of our population.” 
 
Women had been barred from the Lions Club since its formation by a Chicago business group in 1917. Offi-
cials said women were kept out because so few were in business when the organization began. 
Of the 5,100 delegates who voted Saturday, 77% voted in favor of an amendment to the constitution remov-
ing the stipulation that members be male. The measure takes effect at once. It grants invited women full 
membership rights and privileges, including the right to vote and hold office in the club, which has 1.35 mil-
lion members in 162 countries. The vote came on the last day of the Lions’ 70th international convention in 
Taipei. 
 
It's hard for me to imagine Lions Clubs without women, we have so much to offer. The first woman District 
Governor I remember meeting was DG Annett Contos back in 2007.  I met her at a mid-winter convention at 
Craguns sponsored by the Verndale Lions Club. PDG Peter Van Erp was the Vice District Governor that 
year. 
 
Do you have a story from the past that you would like me to share?  Email me zeldanovak530@gmail.com 

mailto:zeldanovak530@gmail.com


%PDF-1.3 

%âãÏ 

Page 21 

 

 

District 5M9 Youth Outreach Scholarship  

application 2024-25 is now available! 

Our college students are home on their summer breaks and now is the best time to let 

them know about the District 5M9 Youth Outreach Scholarship. This scholarship is 

now also available to 2-year and graduate school students who are working towards de-

grees that will lead to working directly with youth. 

The scholarship application is available to download on the 5M9 web-

site:  www.lionsof5m9.org .  You can print the cover letter that instructs the students on 

how they can access the fillable application form or print the entire scholarship to dis-

tribute to potential applicants. Keep a few copies available for your club members to 

reach out to any eligible college students in your community. 

APPLICATION DEADLINE IS NOVEMBER 15.   

 

http://www.lionsof5m9.org
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Lions Clubs International – Marketing Tools matters! 

 

Lions Clubs International has some tools available to you to help your ef-
forts to promote your Lions’ projects, activities, and your club in general. 
By utilizing these tools, you may learn something which will help you in 
your efforts to market your club as a community-minded, fun, and engag-
ing organization. 
 

This link will take you to the LCI Marketing Matters website that provides you with some informational vide-
os which provide some Marketing 101 training and tips: 
 

https://vimeo.com/showcase/marketingmatters 

 

Some of the videos cover topics such as utilizing social media and how to use LCI marketing kits available 
on the website. Here are some direct links to some of the informational videos that may prove useful to 
you:  
 

How to Use Hashtags to Grow your Lions’ Clubs Social Media Following -                         
https://vimeo.com/showcase/10353816/video/909166997 

Take Your Promotions to the Next Level – Making High-Impact Promotions -                  
https://vimeo.com/showcase/10353816/video/799208700 

How to Use the Lions Clubs International Social Media Kits -                                                
https://vimeo.com/showcase/10353816/video/564738434 

Lions Clubs International PR Kit Overview – Working with your Local Media -                   
https://vimeo.com/showcase/10353816/video/880303247                                                                            
Lions Get Social - Tell a Story to Promote Your Club -                                                             
https://vimeo.com/showcase/10353816/video/819214881 

Which Social Media Platform Should Lions Use? -                                                                          
https://vimeo.com/showcase/10353816/video/564739219 

How to Build Community on Social Media -                                                                                                
https://vimeo.com/showcase/10353816/video/565614103 

Social Media Photo and Video Tips – Improving you Social Media Pres-
ence -                                     https://vimeo.com/showcase/10353816/video/564738541 

How to Create a Facebook Reel with Captions – Lions Social Media Tutorial—                              
https://vimeo.com/showcase/10353816/video/815466447 

 

These videos are informative, can be watched repeatedly, and can be viewed in a setting to be shared with 
other Lions. Over time, LCI will be adding other marketing videos to this Vimeo LCI marketing showcase.  
Speaking of Lions’ videos, if you haven’t visited it please check out the Lions International YouTube chan-
nel for fun and informative on-line videos:   

https://www.youtube.com/lionsclubs 

  
Lion Lyle Goff 
MD5M Marketing & Lions Information Chair 
gofflt@msn.com 

https://vimeo.com/showcase/marketingmatters
https://vimeo.com/showcase/10353816/video/909166997
https://vimeo.com/showcase/10353816/video/799208700
https://vimeo.com/showcase/10353816/video/564738434
https://vimeo.com/showcase/10353816/video/880303247
https://vimeo.com/showcase/10353816/video/819214881
https://vimeo.com/showcase/10353816/video/564739219
https://vimeo.com/showcase/10353816/video/565614103
https://vimeo.com/showcase/10353816/video/564738541
https://vimeo.com/showcase/10353816/video/815466447
https://www.youtube.com/lionsclubs
mailto:gofflt@msn.com
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The MN Vision Foundation is holding the Lions Eye Ball Gala and Thanksgiving for Vision and is holding 
a basket silent auction on October 25-26, 2024. Held at Earle Browne Heritage Center Brooklyn Center, 
both events are a gathering of Lions from all around the state of MN. 
 
We are reaching out to our fellow Lions Clubs and community members to donate an item and/or basket to 
the silent auction. 
 
Through our support of Lions Gift of Sight (formerly MN Lions Eye Bank), our collaboration with the Uni-
versity of Minnesota’s Dept. of Ophthalmology, and our work collecting and distributing used eyeglasses, 
the Foundation helps countless people every day. 
 
As a Board Member of the MLVF, we are a partner and involved in the Eye Ball gala and planning Thanks-
giving for Vision; a wonderful event to provide updates on research and recognize and hear from families 
of cornea donors and recipients.  
 
PDGs Jim Arvidson & Dick Stebbins 
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Dear Lions Club Presidents and Members of District 5M9, 

As we approach the exciting 5M9 Mid-Winter Convention, I am reaching out to invite your club to place an 
advertisement in the convention program. This annual gathering is a prime opportunity to showcase the out-
standing work your club has accomplished and to celebrate the collective impact of the Lions Clubs within our 
district.                                                                                                                                                                                                   
By placing an advertisement, you not only gain visibility and recognition among fellow Lions members but 
also help support the convention’s success. This year, we aim to create an inspiring and memorable event, and 
your contribution through an advertisement can enhance our program's quality, allowing all attendees to learn 
more about your club’s achievements, events, and community service projects.  Advertising in the convention 
program is an excellent way to:  Showcase Your Club's Achievements: Highlight your club's community 
projects, fundraising efforts, and service activities. 

 

• Support District 5M9: Your ad helps offset the costs of the convention, ensuring a successful and  
engaging event for all participants. 

 

• Network and Connect: With numerous Lions members attending, your club's presence in the program 
will be noticed, helping to build 
connections and share ideas with 
others in the district 

• Attached, you will find details 
on the advertisement options 
available, including sizes, rates, 
and submission deadlines. We  
encourage you to take advantage 
of this opportunity to shine a light 
on your club’s dedication to   
serving the community. 

• Please feel free to contact me 
with any questions or for          
assistance with your ad            
submission. Together, let’s make 
this Mid-Winter Convention a  
celebration of the incredible work 
we do as Lions! 

• Thank you for your continued 
service and commitment to our 
communities and thank you to 
those clubs who have already  
submitted your ad’s. We look   
forward to your participation. 

Joe Laudenbach 
Nisswa Lions Club 
joelaudenbach@gmail.com 
218-851-5540 
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Press Ctrl and click the link 

https://forms.gle/ESzCHJZNV5C5p6Ah7   

DG Team Club Visit Schedule  

Governor Club Visit Request Form Follow Link 
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https://forms.gle/ESzCHJZNV5C5p6Ah7


How to submit an article 
Please submit material for these sections. by the 15th of each 
month for the following months newsletter.  
 
I would  like to publish your most recent community service 
and your upcoming fundraisers, in which Lions from other 
clubs could, perhaps, participate. 
 
Submit pictures, flyers or text.  In photos please put names of 
who is in it.  When possible, send photos in jpeg format and 
articles as a word document. Use of a pdf is also acceptable. 
 
Contact me for assistance or with questions  
Submit to: 5m9newsletter@gmail.com 
Sue Stebbins editor  

 Yvonne  

5M9 Service Journal 

 

 

 

 
This publication is of, by, and for 

the Lions, & Leos of District 5M-9 

District Governor                        

Denise Laudenbach ( Joe)  

18010 Buckmark Trail 

Brainerd, MN 56401 

C: 218-851-8884                                    

deniselaudenbach@yahoo.com  

1st Vice District Governor              

Cathe Picek (Jerry Bohnsack))               

24254 Placid Dr.                        

Deerwood MN 56444                   

218-330-7804                                  

cathe.picek@gmail.com 

2nd Vice District Governor                        

Sheri Greenwaldt 

60502 Co. Hwy 40 

Parkers Prairie, MN 56361 

C: 507-456-0788                                    

lionqsheri@gmail.com 

Cabinet Secretary                        

Larissa Hynes  

4350 Bigwater Dr. SW 

Pillager, MN 56473 

C: 218-839-8449                                                                                

lionlarissahynes@gmail.com          

District Treasurer 
Linda Albrecht-Norby ( Jay) 

1021 5th Ave NW 

Perham, MN 56573 
C: 218-298-4743   
H: 218-346-3200      
t5m92021@gmail.com                                           
 
Newsletter Editor 
Sue Stebbins (Dick) 
26390 Glen Drive 
Garrison, MN 56450 
218-851-2510 
5m9newsletter@gmail.com 

 

 

Page 34 

mailto:5m9newsletter@gmail.com

